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the “Indo-Pacific strategy”, India and Singapore’s defense cooperation will be continu-
ously strengthened and deepened. Maritime security cooperation is the pillar of bilateral
defense cooperation. At the same time, the differences between the two countries in strate-
gic vision, the differences in the security order of the Indo-Pacific region and Singapore’s
diplomatic tradition determine the limits of their defense cooperation. The defense coop-
eration between India and Singapore may pose challenges to China’s maritime interests.
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eration; Indo-Pacific Strategy; Indo-Pacific Security Order
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Malaysian Chinese Cultural Values and Their Expression; A Look at the Chinese
Language Advertisements in Sin Chew Daily

WANG Zhimin & WAN Muchun

[ Abstract] Overseas Chinese are an important group for the survival and dissemination
of Chinese civilization and its cultural values in the world. It is of great value and signifi-
cance to observe and study the development and changes of overseas Chinese cultural val-
ues. This development and change of cultural values can be conveyed and displayed
through various media, including Chinese language newspaper advertisements. Therefore,
this paper aims to study the development and changes of Malaysian Chinese cultural val-
ues from a specific perspective by analyzing the form and content of advertisements in Sin
Chew Daily, a Chinese language newspaper with the largest circulation in Malaysia. The
study found that the five most dominant values in Malaysian Chinese advertisements are
economy (cost-effective), family, wisdom, health and collectivism. Based on these five val-
ues, the authors discuss the specificity of Chinese cultural values in Malaysia, putting for-
ward that there is a need to further strengthen the research on the targeting of advertising
communication among the Chinese diaspora, to find a balance of values of “seeking com-
mon ground while reserving differences”, and to respect the values and social ideology of
the target audience, and steadily to adopt the local customary expression for effective
communication.
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