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Abstract In the new media era the cultural identity of the new-generation Chinese
diaspora in Germany is characterized by hybridity and fluidity. New media has become a crucial
medium through which this group constructs their Chinese cultural identity. By establishing a
trans-temporal and trans-spatial connection with Chinese culture via new media platforms they
demonstrate a relatively high degree of identification with Chinese culture regarding it as their
“root culture”. However they still face challenges such as “affective-cognitive imbalance” and
identity dilemma under multi-eultural contexts. New media influences the construction of their
Chinese cultural identity through four primary pathways  “cultural exposure to interest
activation’  ‘content filtering to identity internalization’  “community interaction to identity
reinforcement”  and “multicultural encounter to identity negotiation ”. Consequently the
construction model of Chinese cultural identity among the new-generation diaspora in the new
media era reveals a dynamic pattern characterized by a “four-dimensional drive and
bidirectional adjustment ”. Furthermore this study identifies three levels of practical
pathways— “network cognitive compensation  “virtual community empowerment” and “online
psychological support ”—that can assist the new-generation Chinese diaspora in actively
negotiating and adjusting their cultural identity thereby enabling them to play a more significant
role in Sino-German intercultural communication.

Keywords  Cultural Identity  Chinese Cultural Identity = New-Generation Chinese

Diaspora in Germany New Media
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