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Dual Network Relationship and Ambidextrous Market Capability
of Overseas Chinese: the Regulatory Effect of Policy Support
GUO Hui-ling CHEN Zheng—xun

Abstract: Based on the theory of social capital this paper explores the impact of dual network relationships between local
and overseas Chinese who return to China to start their own businesses on their ability to adapt and expand into the Chinese
market and the regulatory role of domestic policy support by combining the domestic entrepreneurship policy environment.

Through a valid questionnaire survey and empirical research on 308 overseas Chinese returning to China for entrepreneur—
ship the results show that: (1) both the local network relationship and overseas network relationship of overseas Chinese
have a positive impact on their ambidextrous market capability to return home for entrepreneurship but in comparison the
local network relationship has a stronger impact on their market adaptability to return home for entrepreneurship; (2) Poli—
cy support plays a positive moderating role in the positive impact path of local network on ambidextrous market capability;

(3) Policy support plays a negative moderating role in the positive impact path of overseas network on ambidextrous market
capability.

Keywords: overseas Chinese; dual network relationship; ambidextrous market capability; policy support
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The Subject Controversy and Practical Logic of Al
in Digital Ideological and Political Education
HUANG Shan-shan

Abstract: The essence of ideological and political education is to bring out facts and reasons. “Who makes sense” and
“how to make sense” are a brand new issue facing digital ideological and political education which involves how to define
the relationship between teachers of ideological and political education in the new era and digital technologies such as Al
Since Al systems are lack of social attributes of communicative subjectivity and conscious activity they can just be used as
a consulting toll in ideological and political education. As a technical intermediary Al can enable teachers to “deepen” the
truth and reason in ideological and political education expand the practical field of “activating” the principles in ideolog—
ical and political education and help students “comprehend” the principles in ideological and political education. In the
practice of digital ideological and political education it is necessary to clarify the relationship between teachers and Al
build an Al centered on teachers and students for ideological and political education strengthen the education of teachers
applying Al system implement algorithm models from interpretability to trustworthy and finally achieve the deep integra—
tion of Al application technology and ideological and political education.

Keywords: digital ideological and political education; Al; subjectivity; technical intermediary interpretability
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